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ACKNOWLEDGEMENT OF COUNTRY

The VCCC Alliance acknowledges the 
traditional owners and custodians of 
the lands on which we carry out our 
work across Victoria.

We recognise and value their 
continuing cultural heritage, beliefs 
and deep connection with the land 
and waters.



STRATEGIC PROGRAM PLAN 
(2021-2024)

Supported by



COLLABORATING PARTNERS



NETWORKED / COLLECTIVE IMPACT APPROACH
VCCC Alliance’s role in Australian cancer eco-system
Facilitator, enabler, connector

• Strong connections with:
o cancer research institutions and hospitals 

across Australia 
o state and national governments
o advocacy organisations
o consumer groups
o Integrated Cancer Services
o Cancer Councils
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CLINICAL TRIAL INNOVATION OVERVIEW



PROJECT 4.2 – EXPAND OR DEVELOP NEW METHODOLOGIES TO 
IMPROVE CLINICAL TRIAL PARTICIPATION

Sub-project 4.2.1: New methods of consent
 Explore the use of two way communication in clinical research and 

clinical trials – with CT:IQ

Sub-project 4.2.2: Barriers to clinical trial participation
 Patient’s view on clinical trial matching websites
 Clinician’s perceptions on registry trials
 Consumer awareness campaign (boosting awareness, debunking 

myths)
 Social media as a recruitment tool



WHY SOCIAL MEDIA MATTERS… IN CLINICAL TRIALS
Patient recruitment remains a (huge) problem 

Around 20% close for poor recruitment but many 
more are affected

Lack of or slow recruitment can lead to issues with:
• Unnecessary cost to sites
• Obsolescence
• Ethical issues (unnecessary risk to patients), 

confidence by researchers and patients and
• Progression of the science!



ADVERTISING TO SOLVE
 POOR RECRUITMENT 

Traditional:

• Flyers

• Posters

• Signs

Digital:

• Social Media



PROMISES, PROMISES

Cheap
Effective
Targeted

But…

Lots of work
Unclear how/who to moderate
False positives in screening



OUR HYPOTHESIS

• Improving the understanding of the use of social media can improve 
clinical trial recruitment

Steps
• Scoping work
• Contacting stakeholders
• Understand the landscape and limitations of current resources



WHAT WE FOUND

• Confusion! 
• Information was out of date
• Updates were needed
• Information was often brief
• Emphasis was on ‘effective’ social media 

use
• The enigma of a ‘social media plan’



KNOWLEDGE GAP

What 
was 
available

What 
was 
needed

HREC 
guidance



THE GOOGLY!



WHAT SUPPORT AND GUIDANCE WAS IN OUR SCOPE?

IN

Support
Awareness
= FAQ and 
Procedures

OUT

Policies
SOPs



SUPPORTING RESEARCHERS FROM 
THE HREC’S LENS

IIT studies
Commercially 

Sponsored  
studies





FAQ 

Designed as a quick reference

Covers the basics

Includes a comparison table

Audience is researchers and other 
inquisitive people! 



GUIDANCE 
PROCEDURE 

More content than the FAQ

Audience is researchers

Can support an institution’s 
SOPs/Policy



NEXT STEPS

Website launch

Conferences

Abstracts

Journal paper…



SO FAR…

Evaluate the resources!

Happy to work with Research Offices too!



ANY QUESTIONS?

More information here:
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